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SU DUNG BIEU TUONG VAN HOA
TRONG CONG NGHIEP VAN HOA
VA XAY DUNG THUONG HIEU QUOC GIA

Pinh Héng Hai"

Tém tat: St dung biéu tuong van héa trong phét trién céng nghiép van héa va xay dung thuong hiéu
qudc gia la mét chu trirong 16n clia nha nuwdéc Viét Nam trong tién trinh xdy dung chinh sach van héa sau
“d6i méi.” Tuy nhién, viéc trién khai chu trong quan trong ndy da va dang cé nhiéu bét cdp dan dén viéc
nhan dién sai, tham chi I3 hiéu I4m vé y nghia cta céc biéu tuong. Trén thuc té, biéu twong van héa chinh
Ia “d4u van tay cta nén van héa dén t6c” nén can phéi hét strc coi trong yéu t6 nay trong tién trinh xay
dung chinh séch vén héa, déc biét la trong giai doan héi nhap va toan cu héa. Bai viét phéc hoa moét sé
diém bét c4p ndi trén nhdm goi mé& mét sé gidi phép chinh séch trong thoi gian téi.

Ttr khéa: Biéu tuong véan héa, cong nghiép vén héa, thuong hiéu quéc gia.

DPinh Héng Hai: Using cultural symbol in the cultural industry and building the
national brand

Using cultural symbol in cultural industry development and building a national brand is a key policy of
Vietnam in the process of developing cultural policies after "Renovation - Doi moi". However, the
implementation of this important policy has revealed many shortcomings which result in misidentification,
even misunderstanding of the meaning of symbols. In fact, the cultural symbol is the "fingerprint of the
national culture", therefore, it is necessary to pay attention to these factors in the process of developing
cultural policies, especially in the integration and globalization. The article identifies some shortcomings in
order to suggest some policy solutions in the coming time.
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